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(®| middle East Africa ] 27/09/2011 Interpublic seeks more acquisitions in Brazil, the US and Asia, executive says Target Grupo TW1 Comunicacac e Marketing DS |

Ciinaiig Socmdh ity SuLeigie Bidder Interpublic Group of Companies, Inc D5 |
Story Interpublic Group (NYSE:IPG), the listed New York City-based advertising conglomerate, seeks acguisition
E:Efésighfgi giii;usllla and in Brazil, =aid Harris Diamond, CEQ of Interpublic’'s Constituency Management Targer Fiain Pt arente de Tl m
o e e Bidder Interpublic Group of Companies, Inc | DS |
"We will continue eyeing targets, we are alwavs loocking worldwide,” Diamond told this news service.
Target Maguina da Moticia m
Weber Shandwick, a public relations company controlled by Interpublic, announced teday that it agreed to Bidder Interpublic Group of Companies, Inc D5 |
"]E[ger“]arket for acquire a controlling stake in the Sao Paulo, Brazil-based PR company S2Publicom, for an undisclosed
amount. :
BlackB erry Target FSE Comunicacoes D5 |
Potential targets for Interpublic CMG would be companies in "the marketing arena,” such as public relations Bidder Interpublic Group of Companies. Inc | DS |
Follow the link in your (PR}, events and marketing companies, according to Diamond. . .
email alerts from vour Bidder Interpublic Group of Companies, Inc D5 |
BlackBerrv to IjFJ'L“.':J'HDEId The corporate communications market in Brazil is undergoing an inevitable consclidation process, =aid Paulo
'_ = : ._|n"_ ; Andrenli, president for Latin America of MSLGROUFR, the PR and events agencies division of Interpublic’s et M
the apphl_.r:.itllill'l French competitor Publicis Groupe. With a growing number of multinational companies interested in investing "
in Brazil and in Latin America, the global agencies have been pressed by clients to establish =olid SubSectors Advgr‘tlsmg
communications operations in the region, Andreoli told this news service. At the same time, Brazilian Media houses
ﬁzrgﬂzgijs are globalizing increasingly, and require the services of international communications networks, Topics Other MBA Intelligence
Intel Type Bolt on/Opportunistic
; b e o : : i : Cross Border
Campanies want to offer a broader multidisciplinary coammunication platform, including PR, digital media, ) )
marketing and events; even giving these more priority than advertizing, Andrecli said. Companies operating Countries Brazil
in just one or a few of these niches tend to be absorbed by the larger ones, he added. Sac Paulo-based PR UsA
cumpanies Grupo TV1, Ma_quina da Moticia and Planin Planejamentu de I_nfu_rmacue;, and Rio de Intel Grade T
laneiro-based FSB Comunicacoes were all named as potential targets for Publicis in a previous report by :
thiz news service. Andrecli declined to comment on potential targets. igtE"'Qe"EE 1237317

The Sao Paulo-bazed PR agency Planin Planejamento de Informacoes has revenues of about BRL 5m
(USD 3.1m) and 60 employees, Flanin is associated with the Worldcom Public Relations Group and has four
business units: Planin Worldcom (PR, IR relations and crisis management), Planin Online (corporate
communications), Planin Analises Estrateagicas (research) and Flanin Social Media (digital marketing).

The wvaluation of Brazilian deals closed in the last three years has ranged from 5x to 7x profit, after tax,
Andreoli =aid.

Diamaond did not disclose whether Interpublic is in talks with targets in Brazil. According the executive, the
company has sufficient capital for new acguisitions. He did not reveal the amount of capital available for
buys, but =said the company has no problem financing deals.

Interpublic reparted USD 6.5bn in revenues in 2010 and USD 2.7bn in cash at year-end.

S2Publicom was advised by the law firm WFaria Advocacia e Consultaria, while Weber Shandwick worked
with Barbosa, Mussnich & Aragao Advogados (BMEA).

by Max Gonzales in Sao Paulo and Priscilla Murphy in Rio de Janeira
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